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7.3. Legislation and institutional arrangement related to tourism 

support on regional level 

7.3.1. Institutions responsible for tourism support in different territorial levels 

According to the 4/2000.(II.2) government regulation there are nine touristic regions in 

Hungary (figure 7.1). As the governance of Hungary is centrally coordinated these 

regions do not have an independent organization for tourism. The previously operating 

Regional Tourism Committees and county level tourism offices ceased to exist, so 

nowadays the Regional Marketing Directorates (RMI) of Hungarian Tourism Ltd. are 

responsible for destination management at the regional level. Such directorates are 

operating in each of the nine touristic regions. Their main tasks are to develop tourism 

marketing in the region, establish the widest possible and most effective cooperation 

with municipalities, establish tourism organizations (both civil and professional),support 

tourism services providers, elaborate marketing plans of the region as well operating 

regional marketing, developing tourism supply and the promotion of regional programs.  

Figure 7.1: Touristic regions of Hungary  

 

To realize the National Tourism Development Strategy (NTS) (2005-2013) the creation 

of a bottom-up built Tourism Destination Management (TDM) institution system 

(already working in many European countries) has started. This task was drawn up in 

the NTS. For the development and operation of the TDM organizations resources of 13 

billion Forints were available from European Union budgets. The utilization of the 

available resources and the formation of the institution system are ensured by the 

tenders of the Regional Operative Programs (ROP).  
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The organizational structure of TDM (Tourism Destination Management) organizations 

has four levels: 

 Local level (municipality, or co-operation of municipalities) 

 Medium level (spatial, not always the same as the statistical area) 

 Regional level (region) 

 National level 

In one region there can be 15-20 local, 3-5 medium and 1 regional TDM organizations.  

Since the formation of the TDM organizations the institutional system of tourism is as 

follows: The TDM organizations are firstly formed in the municipalities, in villages and 

towns then the municipality level TMDs build micro regional TDM organizations, the 

association of them can form the regional level TDM organization. Each organization 

has a decision making and an operational structure. The later can be the previously 

operating Tourinform office or a non-profit company. From the 136 Tourinform offices 

60 offices are operating TDM organizations. According to the latest registration date 76 

local TDM offices are operating in Hungary, from which only one can be found in the 

area of CENTROPE in the town of Bük. This TDM organization is built on the spa in the 

region. Most of the TDMs belong to the municipalities at Lake Balaton and to the 

municipalities rich in historical and tourism attractions in the Eastern part of the country. 

The formation of TDM organization after 2008, and the rebuilding of them from 2010 

on, however, was recently stopped, mostly o account of financial constraints of the 

actors involved.  

The potential forms of finance that can be obtained by the TDM organizations are: 

 Contribution of associations: through an annual membership fee or annual 

compulsory taxes 

 Support coming from municipalities or from the government: Either through 

normative support from local government (from the local taxes)or through 

Systematic/normative county level support or ad hoc county level support 

 Donation (foundations, sponsors, individuals) 

 Tenders 

 Revenues from business activities or organizations (selling souvenirs, other 

services) 

 Local taxes 

 Revenues from properties 
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The finance of TDM institutions, however, became totally uncertain, recently in part due 

to the postponement of ratification of formerly mentioned tourism act, and partly 

because of the new self-government system which modified significantly the finance 

system of self-governments. Finally also the Hungarian LEADER organizations are an 

important part of the Hungarian institutional system of rural and micro regional tourism 

development LEADER associations. In particular their objectives, tenders and projects 

are strongly connected to tourism development in most areas.  

Table 7.5: TDM resources (2010) 

Region Balaton According to 2009‐2010 action plan in 2010 
South Great Plain 508 million Ft

South Transdanubia 600 million Ft

  South Transdanubia 300 million Ft

North Great Plain 600 million Ft

North Hungary 2010 million Ft

Central Transdanubia 990 million Ft

  Central Transdanubia 330 million Ft

Central Hungary 388 million Ft

West Transdanubia 250 million Ft

  West Transdanubia 100 million Ft

Together: 6076 million FT

 

Despite the centralized organization of tourism policy in Hungary, the different territorial 

administrative levels, however, have regional development and even tourism 

development concepts, but these concepts are not based on own touristic 

competencies. The regions lost their weak independency, recently, when the regional 

development councils ceased as well as the in touristic partner institutions (e.g. the 

Regional Tourism Committees) ceased to exist. At the regional level as a consequence 

de-concentrated organizations have taken over their role, and on the local level existing 

bottom-up TDM (Tourism Destination Management) organizations are connected to 

them. 

The Fertő–Hanság National park and the Őrség National Park are tourism attractions in 

the territory of the CENTROPE area. But their development – aside from European 

grants – depend solely on national governmental support. On the territory of the two 

Hungarian counties belonging to the CENTROPE region four “nature park 

associations” can be found (Nature Park Kőszeg, Nature Park Sokoró, Nature Park 

Sopron, Nature Park Őrség). These areas also serve tourism, but again their financing 
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is precarious. The modification in the year 2004 of the law 1996/LIII, defined the 

concept of a nature park in Hungary, but it failed to attach development resources to 

such nature parks. As a consequence these areas do not reckon as tourism 

destinations, and are not mentioned by the national tourism development documents. 

These areas could, however, be accepted as tourism destinations in the upcoming 

rules, mainly in the new tourism law. 

Table 7.6: Institutional system for tourism support at regional, micro-regional and local level 

Regional level  
Regional marketing directorates  
West Transdanubian Marketing Directorate, 
Sopron in Hungarian CENTROPE area  

- supplying the role of TDMSZ 
- Responsible for development of regional 

marketing  
- responsible for cooperation among the touristic 

partners (local governments, civil organizations, 
tourism associations, etc..) 

- responsible for the marketing strategy of the 
region 

- responsible for implementation of marketing 
strategy  

Regional level 
Rural Tourism Association of Győr-Moson-Sopron 
county  

- qualification of rural accommodations  
- cooperation with actors of rural tourism, 

entrepreneurs, civil organizations  
- marketing, participation at fairs, organizations of 

local, rural tourism‐heritage programmes  
 

Micro-regional level 
Micro-regional Associations 
 
 
 
Leader Associations  

- responsible for elaboration of tourism 
development strategy plans 

- to find grant and other resources to implement 
the plan 

- collaboration between the settlements for 
tourism development 

- creating the rural strategy plan included the 
development of tourism 

Local level 
TDM 

 
 
 
Tourinform office 

- to build a collaboration between the actors of 
local tourism 

- to generate supply and demand in tourism  
- to create the own marketing activities 
- to inform the visitors about the attractions and 

touristic programs in the town 
- if it is aTDM operational organization, than TDM 

tasks  

Source: own research. 
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7.3.2. Development strategies for tourism 

National level 

The planning process for tourism development has been restructured hand in hand 

with the restructuring of the institutional system described above. The New Hungarian 

Development Plan which was elaborated for the planning period of the EU 2007–2013 

and its regional operative programs and the economic operative program deal with 

tourism development. Beyond these documents a National Tourism Development Plan 

has been developed in 2005. A new tourism institutional system was defined in it with 

the formation of TDMs and the strategy has defined five aims: 

o People-oriented, competitive domestic tourism 

o Development of tourism attractions 

o Development of regional and local institutions 

o Human resource development for the tourism 

o Actions for the improvement of the hosting 

300 billion HUF have been planned in regional operative programs for the period of 

2007–2013. The breakdown of this amount by regions in billion HUF: 

 West-Transdanubia: 32.0 

 Central-Hungary: 29.0 

 Central-Transdanubia: 33.6 

 North-Hungary: 54.9 

 North-Great Plain: 51.7 

 South-Transdanubia: 38.2 

 South-Great Plain: 40.0 

After elections of 2010 (when the competence for tourism was withdrawn from the 

Ministry of Interior) aside from the changes to the institutional system also the “New 

Hungary“ Development Plan has been revised, and this new version under the name 

“New Széchenyi Plan” is valid until 2013. The revision of the previous Tourism 

Development Strategy has been finished in 2011. The strategic document is valid until 

2020. It has named the TDM organizations as the central local institutions for tourism 

development. 

The vision of the Tourism Development Strategy is that: „Hungary will be the most 

popular destination in health tourism!” To achieve this ambitious goal the strategy 

contains the following priorities: 
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 Improving the competitiveness 

 Creating more jobs in tourism sector 

 Sustainability and social responsibility  

 Effective interest in tourism sector to support the resources  

 Improving the supply through the innovation and market demand and effective 

marketing communication 

The concept of development of the tourism mainly the rural tourism appears in the „Új 

Magyarország Vidékfejlesztési Terv” (New Hungary Rural Development Plan). In the 

measure which connects to the axis 3 and the axis 4 (horizontal axis: LEADER) 

„Encouraging of touristic activities”. In these axes support for the development of agro-

touristic services, creating new rural accommodation, protecting rural built-heritage and 

rural gastronomy events can be obtained.  

Regional level 

At regional level the Regional Operative Program (2007-2013) exists for all seven 

regions. The 2nd priority of the West-Pannon Operational Program (2007-2013) is the 

Tourism Development – Renewal of Pannon Heritage. 

The priority objectives are: 

• health tourism and recreation, leisure time improvements based on thermal waters; 

• an integrated development chain of historic heritage and cultural heritage, 

supported by each other and complementing one another; 

• support for thematic programs and services organized on a micro-regional basis, 

and structured around eco-tourism appropriate to the area; 

• renewal of the system of tourism institutions in the region (i.e. setting up tourist 

destination management organizations). 

The Development Strategy for West-Pannon Touristic Region (2007-2013) also exists: 

Its priority objectives for development of the tourism are the following: 

• Improving the competitiveness of the region and strengthening the market share  

• Encouraging the potential of sustainable development 

• Strengthening the touristic attractiveness with new touristic products and 

attractions, building the image and developing new touristic micro-regions, 

• Improving the human resources, creating a guidance system for touristic enter-

prises and strengthening the collaboration among the touristic actors 

• Improving the accessibility  
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These two documents are in harmony, the priority objectives are similar, although in 

the touristic strategy plan health tourism is not emphasized. Strategy documents for 

development of the tourism are generally missing at the micro-regional and local 

(village and towns) level. But all LEADER LAG projects have prepared development 

plans including the developing of rural tourism, protecting the local rural heritage, and 

improving touristic attractiveness. In the Hungarian CENTROPE region 9 LEADER 

LAG projects exist. In their development plans one top priority objectives is to develop 

rural tourism.  

7.4. Extent of cooperation within the CENTROPE region or other 

cross-border cooperation 

Cross border cooperation concerning the tourism started in the 1990s when the 

PHARE CBC program existed. Implementation of Írottkő-Geschriebenstein Nature Park 

was one of the first cross border cooperation projects in tourism which was financed by 

PHARE CBC.  

After EU accession more and more cross border cooperation projects concerning 

tourism were/are implemented, some of them are the follows:  

• Tourist-Net – Határtalan turizmus Nyugat-Pannóniában – Burgenlandban: 

Együtt könnyebb (Boundless tourism in West Pannon Region and Burgenland: 

together easier) 

• Alpannonia – Határon átnyúló Prémium Turistaút előkészítése és kialakítása 

Kőszegtől a Semmeringig és tovább a Joglland Waldheimat régióba 

(Preparation and implementation a cross-border touristic path from Kőszeg 

through Semmering to Joglland Waldheimet region) 

• ÖRRAGO – Kompetenciahálózat az Őrség- Rabagoricko Hármashatár Natur 

Park mintarégióvá fejlesztéséért (Creating a competence network for 

implementation of model region in the area of Őrség-Rabagoricko Threeborder 

Nature Park ) 

• PILGRIMAGE AT-HU – Zarándoklás és búcsújárás Közép-Európában – 

Zarándokutak közép-európai hálózatának kiépítése az osztrák-magyar 

határtérségben (Pilgrimage in Middle Europe – Building a pilgrimage path in 

Austrian-Hungarian border area) 

• ÖKO-VELO AT-HU – Határon átnyúló ökomobilitás és kerékpáros élmény a 

Borostyánkő út és a vasfüggöny mentén (Cross border ecomobility and 

experiences by bike along the Borostyánkő and iron curtain path.  
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• Fertő-Hanság Mobil – Fertő-Hanság környezetbarát mobilitás (Neusiedler 

See-Hanság environmentally friendly mobility) 

• WELTERBE – Az UNESCO Fertő-Neusiedler See világörökség kezelési 

tervének megvalósítása ( Implementation of plan for Fertő-Neusiedler See as a 

part of world heritage) 

• Natur Kulinarium – Turismus-Regionalverband Oststeiermark 

• IGEN – Írottkő- Geschrieben Nature Park 

7.5. Summary 

We can therefore conclude that Hungarian tourism policy is rather centralized. The 

institutional system of the tourism legislation and the marketing activities relates to the 

Administration, but the TDM system is related to a bottom-up policy, therefore the 

grass-root initiatives can be found mainly at the local level. In the two Hungarian 

counties of the CENTROPE area - which are rich in attractiveness, - the strategic 

development documents at national and the regional level emphasize those priorities 

(ecotourism, spa-tourism, health-tourism) which suit these two counties. Also the 

microregions, villages and small towns are open to collaboration through projects 

mostly co-funded by the EU, as the different strategic documents emphasize the 

development of collaborative activities. 
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8.  Stock taking report: Tourism in Slovak CENTROPE 

Authors: Karol Frank (EU SAV) 

8.1. Introduction 

Although tourism is perceived as important part of the Slovak economy, the support for 

its development in the last decades has been rather inconsistent and susceptible to 

political cycle. However, in the last years, the tourism industry is becoming an 

important part of the economic and social development strategies in the self-governing 

regions, and activities related to tourism are becoming more important.  

Approximately 20,000 entrepreneurs are active in the tourism industry, the industry 

generated an annual foreign currency income of € 1.8 billion and there are 

approximately 2,500 accommodation facilities with 130,000 beds in Slovakia. 

According to the latest Tourism Satellite Account statistics the tourism industry (with all 

relevant industrial branches) has employed 342,000 persons in 2009.  

The potential of tourism in Slovakia is relatively extensive, covering almost all major 

types and forms of tourism but it is still underdeveloped. There are 9 national parks, 14 

protected landscape areas, numerous lakes, extensive forests, almost 4,000 caves out 

of which 12 are publicly accessible. There are approximately 12,000 km of marked 

tourist paths. Unfortunately their length is continuously decreasing. Almost 62% of the 

country is covered by mountains and mountainous areas which create favorable 

preconditions for the development of winter tourism. There are approximately 350 ski 

resorts equipped with more than a thousand lifts and ski-lifts in such mountainous 

areas. Approximately twenty of the most important mountain ski resorts are providing 

European standard services. There are more than 1,200 thermal and mineral springs in 

Slovakia which creates preconditions for development of spa and health tourism.  

8.2. Legislation and institutional arrangements related to tourism 

support on national level 

New Tourism Development Strategy of the Slovak Republic until 2013 

In terms of institutional preconditions the Act No. 91/2010 on tourism support is the 

main legislative instrument covering various aspects of tourism support, while in terms 

of strategy the New Tourism Development Strategy of the Slovak Republic until 2013 is 

the central strategic document. 
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This strategy was elaborated for the present 2007 – 2013 programming period and 

outlines the main objectives of tourism development. The strategic objective is to 

increase the competitive strength of tourism by improving the exploitation of its 

potential with the objective to reduce the regional disparities and create new jobs.  

The strategy also outlines the following specific objectives: 

 Strengthening the position of tourism industry in the national economy. 

 Increasing the attractiveness of Slovakia as holiday destination. 

 Increasing the duration of stay of tourists. 

 Improving the structure of foreign visitors of Slovakia by improving of provided 

services. 

 Support of creation of new jobs mainly in regions with important tourism potential. 

The strategy outlines the following main forms of tourism which are most suitable for 

development in Slovakia: 

 Summer tourism and stays by waters 

 Spa and health tourism 

 Winter tourism and winter sports 

 Urban and cultural tourism, rural areas tourism and agrotourism.  

In the programme declaration of the incumbent government, which was adopted in May 

2012, the government declared the intention to increase the competitiveness of tourism 

with the aim to address regional disparities and create new jobs. This objective should 

be achieved by the following measures: 

 Evaluate the existing institutions focused on tourism on all levels, 

 Elaborate a new tourism strategy, with the objective to increase the quality and 

competitiveness of the tourism industry in Slovakia, 

 Support the tourism potential of Slovakia, 

 Increase the efficiency and transparency of public funds in tourism support, 

including a more efficient use of EU structural funds, 

 Consider to introduce incentives (subsidies) for existing airports and airlines in 

order to strengthen their role in tourism in Slovakia.  
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Operational Program Competitiveness and Economic Growth 

In the present programming period the OP Competitiveness and Economic Growth is 

supporting tourism in the third priority axis. The support is focused on the use of the 

natural, cultural, and the existing potential for the development of sustainable tourism 

with the objective of preferentially financing the building of comprehensive tourism 

services, connected with sales (local services), through new services with a higher 

added value to ensure innovativeness, sustainability, and to support employment in the 

regions. It is further focused on the promotion of tourism in Slovakia locally and 

internationally, particularly through completing the National Unified Tourism Information 

System (NUTIS). 

The priority axis is being implemented thought two measures: 

Support of business activities in tourism 

This measure aims to assist the private sector to achieve a synergic effect namely by 

investing in the tourism infrastructure with significant impacts on the growth of tourism 

sector’s performance in the private sphere and on the growth of employment. 

Beneficiaries are entrepreneurs or associations of legal entities that submit a joint 

project for establishment, reconstruction or modernization of complex centers of 

tourism with comprehensive tourism services used all year round 

Development of information tourism services, presentation of regions and Slovakia. 

This objective is to create a comprehensive strategy followed by a programme of 

intensive promotion. The efforts are also aimed at creating an information system. The 

implementation of the measure is focused on the cooperation with the entities providing 

the presentation on both local and regional level, using and involving new or existing 

tourist information offices in the information system mentioned. The NUTIS system 

should also be extended with a booking system or a system enabling on-line 

connection between potential tourists and tourist service providers, which will create 

conditions for making the system self-financing. The beneficiary is the Slovak Tourist 

Board.  

The National Strategy of Regional Development 

The main objective of the Strategy is to facilitate the strategic approach of the national 

institutions towards regional development support. The Strategy is focused on 

development of respective NUTS III regions by: 

 Identifying the inner potential of the region and its competitiveness within Slovakia. 
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 Identifying the specific characteristics and comparative advantages of the regions in 

national and European context. 

 Setting the appropriate development strategies and priorities. 

8.2.1. Institutions responsible for tourism support in Slovakia 

The main public stakeholders responsible for tourism are the following: 

 The Committee for economy, construction and transport of the National Council of 

Slovakia. 

 Government of the Slovak Republic. 

 Ministry of Transport, Construction and Regional Development – Section of 

Tourism. 

 Slovak Tourist Board Agency. 

 Self-governing regions. 

 Regional and local tourist boards. 

Ministry of Transport, Construction and Regional Development 

The tourism section at the Ministry of Transport, Construction and Regional 

Development of the Slovak Republic is responsible for15 the:  

 Creation of conditions for the development of tourism as a state priority, 

 Formulation, implementation and monitoring of state policy of the development of 

tourism, 

 Elaboration of a national concept of development of tourism and responsibility for 

its implementation, 

 Provision of required incentives and help for investments of the private sector in 

tourism, 

 Participation in the establishment of a system of statistical information about 

tourism and processing of comprehensive statistical data on the development of 

tourism in the Slovak Republic. 

 Cooperation with the Ministry of Education, Science, Research and Sport of the 

Slovak Republic in the support of the application of international standards and in 

the development of education in tourism. 

                                                 
15 http://www.telecom.gov.sk/index/index.php?ids=108698&lang=en 
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 Cooperation with the Ministry of Environment of the Slovak Republic in the 

harmonisation of the interests of the development of tourism and the protection of 

nature. 

 Administration of the register of regional tourism organizations. 

 Fulfillment of tasks and commitments of the Slovak Republic resulting from the 

membership of Slovakia in international tourism organizations.  

 Implementation of: 

o tasks of cross-border cooperation in tourism; 

o foreign cooperation in tourism in the area of bilateral and multilateral 

relations; 

o international bilateral and multilateral contracts in tourism; 

 Elaboration of programs for the development of tourism and evaluation of their 

implementation; 

 Supporting of activities of local self-governing authorities for the development of 

tourism and activities of regional tourism organizations; 

 Assignment of tasks to organizations implementing the research of tourism. 

The Slovak Tourist Board 

The Slovak Tourist Board, a contributory organization, was transferred to the 

competence of the Ministry of Transport, Construction and Regional Development of 

the Slovak Republic. The Slovak Tourist Board was established in 1995 with the 

objective to market tourism at the national level, provide information on travel 

opportunities in Slovakia, promote Slovakia as a travel destination, contribute to 

creation of a positive image of Slovakia abroad and support for sale of travel products 

of the Slovak Republic. The Slovak Tourist board is operating a web page 

www.slovakia.travel, which provides all information related to travel to Slovakia.  

The Slovak Tourist Board elaborated a Marketing Strategy for 2011 – 2013 and is 

responsible for its implementation. The main vision of the Strategy is to make Slovakia 

an interesting and distinctive tourist destination in the European area till 2020.  

The Slovak Convention Bureau 

The Slovak Convention Bureau was established in 2010 as a non-profit organization 

affiliated to the Slovak Tourist Board. The main objectives of the Bureau are to promote 
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Slovakia as destination for congress tourism (MICE - meetings, incentives, 

congress/conferences, events). It provides following services:16 

 Wide scale of complex current information and guarantee for the quality of 

organization of congress tourism events in a special way. 

 Assistance with finding the most suitable conference venues and hotel 

accommodation. 

 Assistance in selection of local partners and first contact with Slovak suppliers - 

conference venues, hotels, destination management companies (DMCs) and 

incentive agencies. 

 Coordination of site inspection visits that are tailor made to various requirements. 

 Preparation of bid documents for decision makers. 

 Provision of promotional material. 

8.3. Legislation and institutional arrangements related to tourism 

support on regional level 

8.3.1. Bratislava region and Bratislava City 

Due to the geographic location and rich cultural and natural heritage of the Bratislava 

region, the National Regional Development Strategy identifies besides other important 

development factors the role of tourism, especially with the cooperation of neighboring 

Austrian regions of Burgenland, Lower Austria and Vienna as one of the areas of 

economic development. The new legislation (Act No. 91/2010) adopted on a national 

level introduced a new form of tourism management on the regional level. The 

legislation created conditions for the establishment of regional and local tourist boards.  

The Bratislava region has elaborated a number of strategic documents focused on 

tourism development: 

 Tourism Development Strategy 2007 – 2013 

 E-marketing Strategy of Bratislava region and Bratislava city 

 Study on the present state of and investment opportunities in tourism in Bratislava 

region 

                                                 
16 http://www.slovakconvention.sk/bureau.html 
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To further improve the tourism the Bratislava region established a regional tourist board 

– Region Bratislava Tourism. The Bratislava region is also developing cross-border 

activities with the neighboring countries in the framework of following programs: 

 Project DESTINATOUR 2013 is financed by the ERDF in the framework of the 

Cross-border cooperation Austria – Slovakia. The project partners are the 

Bratislava region and Lower Austria. The main objective of the project is to further 

strengthen the cooperation between these two regions and create an institutional 

network of destination management in the Bratislava region using the know-how of 

the Austrian partner.  

 CENTROPE Culture and Tourism Marketing Tool. The objective of this project is to 

encourage the citizens of the CENTROPE as well as tourist living outside the 

CENTROPE to experience the short-trip intraregional tourism by providing easy 

and accessible information on the region.  

Furthermore, the city of Bratislava established the Bratislava Tourist Board (local tourist 

board) with the objective to develop and support all tourism related activities in the city, 

support the promotion of tourism, create a platform for cooperation of private and public 

sector in tourism and improve the image of the city as attractive destination. The 

Bratislava Tourist Board is focusing its activities on attracting more tourists especially 

from the Czech Republic, Germany, Italy, Great Britain, Poland, Hungary, France and 

Spain. The main selection criterion for these countries was the number of nights spent 

in the city, as the majority of tourists came from these countries.  

Figure 8.1 Organizational Chart of Tourism Management in the Bratislava city 
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The Bratislava Tourist Board is focused on following activities in the field of tourism 

support: 

 Destination Management 

o Market research and strategies 

o Creation of databases and tourism product support 

o Consulting, education and training 

o International cooperation 

 MICE - meetings, incentives, congress/conferences, events tourism 

 Communication and Distribution 

o Business to customer communication 

o Business to business communication 

o Provision of information and services for tourists 

Figure 8.2: Organizational Chart of the Bratislava Tourist Board 
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8.3.2. Trnava region and Trnava city 

The strategic documents on tourism support of Trnava region are closely linked to the 

National Regional Development Strategy and the operational programs outlined in the 

National Strategic Reference Framework as well as in the regional development 

strategy of the Trnava region. The main documents focused on tourism in the Trnava 

region are following: 

 Tourism Development Strategy for 2008 – 2013 with four priorities 

o Support for tourism development in the region 

o Development of human capital in tourism 

o Development of tourism infrastructure 

o Development of cooperation platform for all relevant stakeholders.  

 Action Plan for Tourism Development in the Trnava region. 

 Marketing Strategy of Slovakia 2011 – 201 elaborated by the Slovak Tourist 

Board.  

In the framework of the present programming period the Trnava region is implementing 

the following projects supported by the Regional Operational Program and Cross-

border cooperation programs: 

 Trnava region – Region for Everyone. The objective of the project is to create 

conditions for further development of tourism in the Trnava region.  

 Improvement of cross-border accessibility in the area of Hrušov - Gabčíkovo power 

plant. The objective of the project is to increase the social and economic integration 

in this cross-border area, interconnection of Hungarian and Slovak municipalities on 

the riverside of Danube.  

 Development and networking of family passes Lower Austria – Burgenland – 

Trnava region “Family net”. The objective of the project is to create a connection 

between the participating regions by introduction of family passes, which already 

exist in the Austrian regions of Burgenland and Lower Austria. The main objectives 

of the projects are following: 

o Connection and cooperation between Lower Austria, Burgenland and 

Trnava region (The Bratislava region joined recently to partner in this 

project). 
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o Improvement of quality of live and living conditions of families in these 

regions. 

o Further integration between the involved regions.  

o Impulse for further development of value added in the regions.  

 Mutual interconnection of tourist centers and roads by ferry through old Danube 

basin between Gabčíkovo and Dunaremete municipalities. The objective of the 

project is to support sustainable relationships among the citizens living in the above 

mentioned municipalities, promote tourism, the economy of this cross-border region 

and increase the quality of life by improving the transport accessibility of the region.  

 Implementation of QR codes. The objective of the projects is to support the 

development of information and cross-border cooperation by improving the existing 

information and communication accessibility of the border regions.  

 Joint Cycling Trails Strategy Trnava Region – South Moravia. 

The Trnava self-governing region also established a regional tourist board with the 

objective to support and create conditions for development of tourism in the region. 

Members of the regional tourist board (krajská organizácia cestovného ruchu) are the 

self-governing region and the following local tourist boards (oblastné organizácie 

cestového ruchu): 

 Trnava Tourism. 

 Resort Piešťany. 

 Žitný ostrov – Csallóköz with seat in Veľký Meder. 

The Trnava self-governing region with the cooperation of the city of Galanta also 

established the Tourism Cluster – West Slovakia. The main objective of the cluster is to 

support mutual cooperation of the existing accommodation facilities in the region thus 

creating a more complex and attractive products and services for potential tourists.  
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